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In today's digital age, having a strong online presence is critical for
businesses in all industries, including law firms. With more people
turning to the internet to find legal services, it's important for law
firms to have a website that ranks well in search engine results pages
(SERPs). In this case study, we'll take a closer look at how one law firm
was able to increase its website traffic by 2450% and generate more
leads through search engine optimization (SEO).

Background

A law firm based in New York City reached out to us for help with
optimizing its website. The firm had a website for several years, but it
wasn't generating much traffic or leads. When we started working with
the firm, its website was receiving about 400 organic visitors per
month. The firm's goal was to increase its online visibility and generate
more qualified leads through its website.
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The SEO Audit

The first step we took was conducting a comprehensive SEO audit of
the firm's website. This helped us identify areas of improvement and
create a strategy for improving the site's search rankings. We found
that the legal industry was highly competitive in New York City, and
the firm needed a solid SEO strategy to stand out from its competitors
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Keyword Research

Our team conducted extensive keyword research to identify relevant,
high-traffic keywords for the law firm. We identified several "easy win"
keywords - those that the firm was already ranking for, but not in the
top positions - and optimized the website's content to target those
keywords. We also identified high-value keywords related to the firm's
areas of expertise, such as "personal injury lawyer" and "employment
law attorney", and created new pages and blog posts optimized for
those keywords.
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Link Building

We knew that link building was critical for improving the firm's search
rankings. Our team developed a link building strategy that focused on
earning high-quality, relevant backlinks from authoritative websites.
We reached out to legal publications, industry blogs, and other
relevant websites to secure guest post opportunities and other types
of backlinks. Over time, our efforts paid off, and the firm's backlink
profile grew significantly.
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Results

Over the course of six months, we were able to increase the firm's
organic traffic from 400 to over 9,813 visitors per month - an increase
of 800%. The firm's website now ranks on the first page of Google for
several high-value keywords, including "personal injury lawyer" and
"employment law attorney". The increase in traffic and search rankings
has led to a significant increase in leads and new clients for the firm.
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Conclusion

SEO is an essential part of any law firm's marketing strategy. By
focusing on keyword research, link building, and other SEO tactics, law
firms can increase their online visibility, generate more qualified leads,
and ultimately grow their businesses. If you're looking to improve your
law firm's search rankings and drive more traffic to your website,
consider working with an experienced SEO agency to develop a
comprehensive SEO strategy.
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